
2007 CORPORATE
SPONSORS TO DATE:

Adolfson & Peterson Construction
American Engineering Testing, Inc.

The Avalon Group
Barna, Guzy & Steffen, Ltd.

Bremer Bank, N.A.
Brookfield Properties Corporation

CB Richard Ellis
CSM Corporation

Cambridge Commercial Realty
Colliers

The Collyard Group L.L.C.
Commercial Partners Title, LLC

Cuningham Group Architecture, P.A.
Dalbec Roofing

Dougherty Funding LLC
Exeter Realty Company
Faegre & Benson LLP

General Growth Properties, Inc.
Gray Plant Mooty
Great Clips, Inc.

Griffin Companies
Grubb & Ellis/

Northco Real Estate Services
H.J. Development, Inc.

Heitman Financial Services LLC
Hempel Properties

Inland Real Estate Corporation
JE Dunn Construction

J.L. Sullivan Construction, Inc.
Jones Lang LaSalle/Rosedale Center

KKE Architects, Inc.
Kraus-Anderson Companies

LandAmerica
Landform

Larkin Hoffman Daly & Lindgren Ltd.
LaSalle Bank
M & I Bank

Madison Marquette
McGough Development
Messerli & Kramer P.A.

Midwest Maintenance & Mechanical, Inc.
Minneapolis/St. Paul Business Journal

NorthMarq Capital, Inc.
Northstar Partners
Olsson Associates

Oppidan, Inc.
Opus Northwest LLC

Park Midwest Commercial Real Estate
Paster Enterprises

RJ Marco Construction Inc.
RLK Incorporated

RSM McGladrey, Inc.
RSP Architects

Reliance Development Company, LLP
Robert Muir Company

Ryan Companies US, Inc.
Schoell Madson

Shingobee Builders, Inc.
Solomon Real Estate Group Inc.

Stewart Title Guaranty Company –
National Title Services

TCF Bank
Target Corporation

Towle Financial Services
U.S. Bank 

United Properties
Venture Mortgage Corporation

Weis Builders, Inc.
Wells Fargo Bank, N.A.
Welsh Companies, LLC

Westwood Professional Services, Inc.

Location: NEC of Pilot Knob Road and

157th Street in Apple Valley 

Month/Year Opened: March 2008 

Owner/Managing Agent: Ryan

Companies US, Inc.

Center Manager: Connie Wasley - 

Ryan Companies US, Inc.

Leasing Agent: Terese Reiling and Amy

Senn - Welsh Companies (952) 897-7700

Architect: RSP Architects

Construction Contractor: Ryan Companies

US, Inc. 

GLA: 227,500 sf

Current Occupancy: SuperTarget

Number of Stores: TBD

Anchor Tenants: SuperTarget

Market Area Served: South Metro

Construction Style: Steel frame and masonry

Additional Facts/Narrative: Cobblestone

Lake Retail Center is a 25+ acre retail

development anchored by SuperTarget, and

featuring 40,000 sf of shop space, two restaurant

pads and a bank site. The project is located at

the northeast corner of Pilot Knob Road and

157th Street in Apple Valley. This project is

part of the much larger, 323 acre master

planned Cobblestone Lake mixed use project,

which will offer retail, professional, office

buildings and over 2,000 residential units.
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As energy prices continue to escalate and

the environmental impact of development

creeps more prevalently into the day-to-

day consciousness of consumers, are developers

reaching a tipping-point where enacting green

strategies become a required part of their

process? Cynics might answer that thinking

green will never become mainstream in retail

development because it isn’t feasible or

consumer driven. However, throughout the

retailing industry, there is a very strong effort

to integrate green strategies in a way that

doesn’t impede retail success. A strong

argument can be made that retail developers

must soon integrate green practices into their

process if they wish to remain competitive.

To understand why retail development seems 

to be adverse to green thinking, one must 

understand the process of retail development.

Traditionally, the retail development process is

driven on the consistent criteria of schedule,

cost, brand identity and flexibility. Retail

developments are built as quickly and for as

little cost as possible. These retail developments

contain just enough design and detailing to

recognize or define a retail brand for tenants.

As these retail developments age, they are

constantly renovated and altered as tenants

come and go. To remain competitive and

profitable, retail development has emerged as

an industry that relies on a very fast paced

development process. This process is dependent

on simple building types that can be built

quickly and inexpensively as a reaction to

market conditions. Common development

formulas have evolved in the processes that

IS GREEN RETAIL DEVELOPMENT POSSIBLE? Feature
by Christopher Naumann, KKE Architects, Inc.

Green Retail on page 2  

Snapshot



where natural resources are more limited
and pollution is showing a direct impact on
health, quality-of-life, and the cost of
doing business, can the retailing industry
successfully acclimate into a more green
way of thinking? The good news is yes. In
fact, there are already several methods and
strategies that are currently being
integrated into retail developments.

The most common conservational method
in the construction industry is the LEED
Certification process (Leadership in
Energy and Environmental Design). LEED
is a best practices approach to guide
developers, designers, and builders to be
more conscious of the environmental
impact of building construction and
development processes. Through a
systematic approach of analysis, the LEED
assessment system can be used to guide
design and development decisions. LEED
covers a wide range of categories from
construction materials, to construction
methods, from site-planning and
wastewater treatment, to recycling and
energy for operations. Every act in a
building’s development is measured and
quantified. A successful LEED application
results in a development certified as
having a lower impact on the environment
and the consumption of resources. 

Retail development has been naturally
slow to adopt the LEED system. This is
primarily due to the fact that LEED adds
cost and time to a given project. It can also
typically only be used on one building at a
time, making its implementation for multi-
building developments challenging.
However, according to Dees Stribling, in
the article “Green Retail Takes a Big
Step Forward” published by CPN Retail
in April 2007, the governing body of
LEED is adopting a standard LEED
assessment process to analyze entire
portfolios of buildings at one time.
Therefore the LEED processes will
become much more economical and
attractive to retail developers and owners
of multi-building retail concepts.

Individual retailers are also finding great
benefit in the adoption of green practices
and strategies. Approaching retail
buildings with a green mentality may add
time to projects, but it will lead to
operational cost savings and a stronger real
estate value. Simple things such as use of
day-lighting to reduce electricity use,
recapturing rainwater or grey-water to
irrigate vegetation on site, and utilizing 

building materials that are recycled,

reusable, and renewable would have a

major impact on how retail buildings affect

the environment. These are options that

exist now and are available in the market

without significant additional costs. The

retail typology must remain flexible to the

nature of the retailing industry, but it might

also embrace those techniques, systems,

and materials that make it less damaging to

the environment.

Major big box retailers, such as Wal-Mart,

are going green. Wal-Mart is actively

converting up to 4,000 facilities in 10

countries to use renewable forms of energy

and already incorporates sky lighting

systems in their superstore concepts to

save energy costs. Other retailers are also

adopting more green policies due to the

costs of doing business and the economic

trends that are occurring in the economy.

As reported by Interior Design in April

2007, a new LEED certified Toyota dealer-

ship in Texas reported “At five percent of

the budget, the green premium has a return

on investment period of three to five years,

and will contribute to considerable savings

over the life of the facility.”

Green initiatives in retail developments are

not limited to only national retailers and

large-scale operations. According to the

May 9 Downtown Journal (Minneapolis), a

new restaurant concept being developed on

the East Bank neighborhood of Downtown

Minneapolis is striving to achieve LEED

certification. The concept, called “The Red

Stagg”, by restaurateur Kim Bartmann,

will attempt to integrate green concepts in

recycled materials, indoor air quality,

efficient water and waste systems for

LEED certification. 

It could be argued that green perspectives

are not practical in retail development.

Additional costs, time, and perceptions of

impact may cause developers and retailers

to balk at implementing green

development policies. However, given that

energy prices and construction costs are

quickly escalating, retail buildings have a

prominent impact on the environment and

consumption of resources, and green

options, like LEED, are offering tangible

results in cost savings over time, there

aren’t many reasons not to look at green

alternatives. Green thinking in retail

commercial development is not only

possible, it may soon become a

requirement for competitive success.  ■

dictate terms of how shopping centers are

economically arranged, designed and built.

These formulas are directed to yield a

consistently profitable model for investment.

Unfortunately, they also tend to focus on

short-term profit and result in disposable

nature of this sort of development.

A typical retail development consists of

clusters of stripped down, structurally

simplistic and relatively inexpensive

building shells of various sizes and shapes.

These shells are quickly built on properties

near developing areas and highly traveled

routes. The building shells are arranged in

various configurations that typically

consist of large planes of asphalt parking

lots surrounding or fronting retail

buildings. The building shells contain

single use retailing tenants that range from

big box national retail operators to small

independent stores. Each of the users

occupy these inexpensive building shells

until they are no longer economically

viable. Building shells are then either re-

tenanted with new occupants, or more

likely renovated or demolished to make

way for new retailing box configurations.

Sometimes, the building shells go dark and

remain vacant as retail-use migrates to

other sites completely. Unfortunately, this

style of development has become very

wasteful in terms of construction materials

and energy use.

However, the economic success of retail

developments cannot be disputed as their

success has led to a blossoming of the

typology on the landscape as it has

followed urban growth. The success of

retail developments has also generated

environmental concerns as the disposable

nature of this retail typology has lead to a

high amount of construction-related waste.

As these centers become developed,

renovated, and rebuilt, a great deal of

energy and raw materials for construction

become consumed. Inevitably, this

consumption of resources and proliferation

of waste is compounded by constantly

leapfrogging developments, especially as

retail growth follows rapid sprawling

residential growth in the far suburbs. It

would seem that the very nature of retail

development is completely opposite of

green development ideals.

So, in a time when construction materials

and energy costs are rising dramatically, 
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2007 LEADERSHIP
OFFICERS

President
Jay Scott, Solomon Real Estate Group

1st Vice President
Bruce Carlson, United Properties

2nd Vice President
Cindy MacDonald, Kraus-Anderson Co.

Treasurer
Ken Vinje, CCIM, SCSM, Kraus-Anderson Co.

Secretary
Brett Christofferson, Weis Builders, Inc.

DIRECTORS
Peter Berrie, Faegre & Benson LLP

Deb Carlson, Northstar Partners
Stephen Eggert, Target Corporation

Tom Madsen, Benson-Orth Associates, Inc.
Bill McCrum, W.E. McCrum, Architect

Stefanie Meyer, United Properties
Anthony M. Pasko, Bremer Bank, N.A.

Immediate Past President
Sara Stafford, LandAmerica

COMMITTEE CO-CHAIRS
Awards

Margaret Jordan, Great Clips, Inc.
Dan Parks, Westwood Professional Services, Inc.

Community Enhancement
Nikki Aden, Target Corporation

Shelley Klaessy, Brooks Mall Properties

Golf
Peter Armbrust, United Properties
Brad Kaplan, United Properties

Legislative
Howard Paster, Paster Enterprises

Todd Johnson, Steiner Development, Inc.

Membership
Aaron Barnard, Northstar Partners

Mark Norman, Park Midwest Commercial Real Estate

Newsletter
Deb Carlson, Northstar Partners

Sara Martin, Welsh Companies, LLC

Program
John Tramm, Griffin Companies

Paula Mueller, Northtown Mall/Glimcher Properties

Retail Report
Jen Helm, United Properties

Gregg Erickson, United Properties

Technology
Cindy MacDonald, Kraus-Anderson Co.

Sean Cullen, McCombs Frank Roos Associates

Sponsorship
Ned Rukavina, United Properties

Bill McCrum, W.E. McCrum, Architect

MSCA STAFF
Executive Director - Karla Keller Torp
(P) 952-888-3490 (C) 952-292-2414

ktorp@msca-online.com

Associate Director - Stacey Bonine
(P) 952-888-3491 (C) 952-292-2416

sbonine@msca-online.com

8120 Penn Avenue South, Suite 114
Bloomington, MN 55431

(F) 952-888-0000
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FEATURED CORPORATE SPONSORS 
COMPANY VISIONS Thank You
Cambridge Commercial Realty
To provide each client with the highest service and

the utmost experience of the real estate market.

Exeter Realty Company
Create and operate in-town projects that are positive

additions to the existing urban environment.

Inland Real Estate Corporation
Our vision is to acquire, develop and own open

air retail centers throughout the upper Midwest,

while maximizing our shareholder’s value by

continuing to grow and enhance our portfolio

by utilizing our experience and expertise.

LaSalle Bank N.A.
To be the most consistent and user-friendly

commercial real estate lender in the U.S.

Messerli & Kramer P.A.
Where relationships and results go hand-in-hand.

RJ Marco Construction Inc.
When we set out to construct a building we

know we are also building a reputation.

Ryan Companies US, Inc.
To be the developer and builder of choice for

the customers we serve.

The $200 million mixed-use development

planned by Milliken for downtown

Minneapolis on the current Jaguar site on

Hennepin Avenue has been scaled back, omitting

33 stories of luxury condominiums that had

been proposed. However, a proposed Best Buy

has been added in its place. The project will

now include 163,500 sf of retail development,

including Whole Foods, within a 2-story, 60-

foot-tall building and underground parking.

Whole Foods has reduced their square footage

to 50,000 sf.

The changes were presented to the Minneapolis

Planning Commission on May 7, 2007. The

Planning Commission voted to “continue” the

site plan review application to June 11, 2007,

and prospects for approval are unclear with the

project’s change of direction. David Frank, the

president of the neighborhood association is

personally opposed to changes because “they

would waste one of the best potential locations

in downtown Minneapolis for high-density

housing and instead use it solely for car-

intensive retail businesses1.” Alice Eicholz, the

co-chair of the North-loop’s Planning and

Zoning Committee, loves the idea2 as does

Mayor Rybek, whose top retail priority for the

past four years has been to attract Best Buy3. 

According to Dan Milliken, project costs have

escalated from $95 million to $140 million. To

make the project profitable, condo units would

have to sell for $600/sf – unheard of in the

Minneapolis market. With the market

tightening, it will be survival of the fittest for

condo projects. Such as it is in retail, it’s

location, location and location. Amenities like

the lakes, the river, or a retail and dining focus

are current market drivers. “Despite alarmist

reports in some local media of a softening loft

and condo market, the wave of baby boomers

that are downsizing for downtown has just

begun. Young professionals are still trading in

yard work and long commutes for the

excitement of urban living.”4 Condo projects

enjoying success include Bancroft luxury

condominiums in Edina, Phoenix on the River

in Northeast, the Galleria Condominium in

Edina and Shadow Falls in St. Paul’s Merriam

Park neighborhood. ■

1 Minnesota Real Estate Journal Friday April 20, 2007
“High-rise condos dropped from Whole Food Plans”

2 Downtown Journal-Tuesday May 1, 2007 – “Downtown
might land a Best Buy”

3 Downtown Journal- Tuesday May 1, 2007 – “Downtown
might land a Best Buy”

4 Minneapolis St. Paul Magazine, April 2007 – “Survival of
the Finest”

CONDOS DROPPED FROM 
WHOLE FOODS JAGUAR SITE

by Natina James, KKE Architects, Inc.

Hot Spots/Cold Snaps

Don’t forget Father’s Day
on June 17th.

FATHER’S DAY



●  Slumberland closed on land for a store within the Ryan

Companies Dean Lakes Development in Shakopee. 

●  WineStyles opened April 28 and occupies 1,725 sf in

Tamarack Village.

●  Sincerely Yours will open late summer at Tamarack

Village taking 2,761 sf. Currently, they have one location in

Highland Park in the center anchored by Lund’s.

●  The Little Gym will occupancy 4,500 sf at Woodbury

Commons with a September 2007 opening. Currently, they

have one location open in St. Louis Park with locations

coming soon in Burnsville, Eagan and Maple Grove.

●  Space Aliens opened in Blaine in May. 

●  Jamba Juice is opening soon at The Point in

Bloomington, joining Chipotle and Snyder Drug.

●  CineMagic is coming to Burnsville Center.

●  Best Buy is now under construction in Lakeville at

Timbercrest.

●  Caribou Coffee, Jimmy John’s, Fed/Ex Kinko’s, Chipotle,

SuperCuts and Verizon Wireless are the newest tenants in

Carson Street Station in Elk River, owned and managed by

H.J. Development, Inc. 

●  Opus Northwest signs lease with Dick’s Sporting Goods
in Shoppes on Maine, Rochester. Target, Lowe’s, Dick’s and

shop space are under construction and on schedule to open

this fall.

●  Griffin Companies represented a franchisee for Milio’s

Sandwiches in leasing out space in the 400 Building

downtown St. Paul. Milio’s is going to be the first street level

retail space in the building on 400 Robert Street North. 

●  Architectural Consortium LLC has completed the design

and documents for an 11,000 sf multi-tenant retail center in

front of the Wal-Mart along Hwy 36 in Oak Park Heights.

Manley Commercial Inc. is the developer and contractor.

●  Diversified Construction has recently been awarded

contracts for Anytime Fitness in Eden Prairie, Canyon Grill

in Eden Prairie and R. Norman’s restaurant in Minneapolis.

R. Norman’s restaurant will occupy three stories on the

corner of 7th Street and Hennepin Avenue in downtown

Minneapolis and will boast a large roof top patio.

●  Wickes Furniture plans to close all of its Minnesota

locations. They include Coon Rapids, Edina, Maple Grove,

Roseville and Burnsville. 

Press releases are printed based upon availability of space 
and relevance to the local market.

Marketplace
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MINNESOTA

The Gas/Convenience Store industry is changing. They have
done away with the dingy “gas station” environments where
customers only came in for gasoline and tobacco. This is no

longer their lifeblood.

“Hot Foods” and “Meal Replacements” are the new king and
primary to the success of these stores. Most c-stores now offer a
wide selection of prepared food, groceries and general merchan-
dise items in a bigger, cleaner environment and are more focused
on customer service. 

CITGO left the market last spring. Recently, Conoco announced
that it is completely pulling out of the Twin Cities by July, and
rumor has it that Shell may follow suit. The big three left are
Holiday Station Stores, Kwik Trip and SuperAmerica. 

Holiday Station Stores is a Twin City based company and one of
Minnesota’s largest privately held corporations. They currently
have 428 stores, 323 of which are corporately owned and
operated, and 105 are franchised independently owned stores.

Holiday’s primary market is the Twin Cities, but the company
operates in northern tier states from Michigan to Washington and
includes Alaska.

Holiday closed on over 20 real estate transactions in 2006 and
expects to close on 10-12 transactions in 2007 and place
additional properties under contract for 2008 acquisition.

Holiday is looking to expand in the Twin Cities, Montana and
Alaska. They look for sites of approximately 1.5 to 2 acres and
prefer to own their real estate whenever possible.

Kwik Trip Inc. is based in La Crosse, Wisconsin and operates
more than 380 convenience stores, travel centers and smoke shops
in Iowa, Minnesota and Wisconsin. 

Kwik Trip has a vertically integrated business model, which
encompasses their corporate Support Center, Bakery,
Commissary, Dairy, Distribution Warehouse and Vehicle
Maintenance divisions. Recently they have hired a physician, 
Dr. Jay Ellingson, as director of food safety and quality
assurance. On the horizon are in-store health clinics. 

Kwik Trip is actively looking for sites in the Twin Cities metro,
southeast Minnesota and all of Wisconsin. They prefer to
purchase sites of approximately 1.75 acres in developing and
redeveloping markets. 

Speedway SuperAmerica is headquartered in Enon, Ohio.
Speedway SuperAmerica LLC has a large concentration of stores
throughout the Midwest. The company’s strategy is to continue to
expand and improve facilities predominantly within this
marketing area. 

With over 1,600 stores, Speedway SuperAmerica LLC ranks as
one of the largest chains of company-owned and operated
gasoline and convenience stores in the United States. 

SuperAmerica is looking to expand in Minnesota within a 
50-mile radius of the Twin Cities. They report to be aggressively
looking to acquire sites of approximately 1.5 acres. ■

C-STORE UPDATE –
THE BIG 3 Rising Star

Compiled by: Carol Ulstad, Suntide Commercial Realty, Inc.



Our monthly program meeting date is the first Wednesday of

every month. All meetings will be held at 8:00 a.m.

(registration at 7:30 a.m.) at the Sheraton Bloomington Hotel

unless otherwise noted or publicized before the program.

Program topics and location are subject to change.

Monday, June 18 – Annual MSCA Golf Tournament, Majestic
Oaks Golf Club

Wednesday, July 11 – Hospitality/Food Industry

Wednesday,August 1 – Development

Tuesday, September 11 – MSCA/ICSC Program,

Minneapolis Convention Center

Wednesday, October 3 – Headline Speaker

Doug Mortenson, Commercial

Property Consultants

Ryan Edstrom, Westwood

Professional Services, Inc.

Chris Carda, Westwood

Professional Services, Inc.

Jeff Hildahl, Opus Northwest,

LLC

Derrick Jensen, Suntide

Commercial Realty, Inc.

Andrea Robb, Regis

Corporation

Mark Driste, SimplexGrinnell

Mark Peterson, Opus

Northwest, LLC

Greg Duscher, Peoples Bank

of Commerce

Michael Russ, Leader Real

Estate Group, Inc.

Herb Tousley, Exeter Realty

Company

Brenda L. Thomas, Doran

Companies, Inc.

Scott R. Anderson, Doran

Companies, Inc.

Kelly J. Doran, Doran

Companies, Inc.

Suntide Group Extends Warm 
Welcome to Its Newest Member
The Suntide group would like to welcome aboard Derrick Jensen.

Derrick brings both Property Development and Leasing

experience to Suntide clients.

Press releases are printed based upon availability of space 
and relevance to the local market.

JUNE

TONY BARRANCO

WELCOME

Company: Ryan Companies, US Inc.

Primary Career Focus: Retail

Development in MN/WI

Family: Wife Monica, 5-month old daughter

Sofia (affectionately called Tiny One)

Dream Job: Although I love my job, it

would be interesting to be a movie

producer or the chairman of the IOC

AMY SENN

2007 Events Schedule

Member Profiles

Member News

New Members
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Secret Talent: I played semi-pro football for two years

Favorite Food: Honey Bourbon Crab Filet from Capital Grille

MSCA Involvement: STARRSM Awards Committee

Company: Welsh Companies, LLC

Primary Career Focus: Retail Brokerage

Family: Husband Patrick, daughter Mia

(15 months)

Hobbies: Cooking, shopping, traveling

Very First Job: Cajun Joe’s Chicken

(would you like fries with that?)

Secret Talent: Picking stocks

Favorite Food: #8 at Broder’s Pasta Bar

MSCA

Final preparations are being made for the 16th annual MSCA

golf tournament. The tournament will be held at Majestic

Oaks Golf Club, on June 18, 2007. Last year we were

fortunate to have incredible weather for the event, and we’re

hoping for more of the same in 2007. 

With 288 golfers, this is an excellent opportunity for MSCA

members to golf with friends and clients while supporting a great

cause. At last year’s event, we set a record by raising over $21,500

for The Caring Tree, and we’re hoping 2007 will have similar

results to ensure that Minnesota’s K-12 students in-need have the

appropriate school supplies.

Once again this year, you can look forward to long drive and

putting contests, as well as plenty of events hosted by our

generous hole sponsors.

If you’re not a golfer, please feel free to stop by for the

dinnertime festivities. It’s an excellent opportunity to eat some

great food, do some networking and maybe even walk away with

one of our excellent silent auction or grand prize items. 

For questions, please contact Stacey Bonine at MSCA at 

(952) 888-3491.

GOLF Committee Chat



by Lisa Diehl, Steiner Development, Inc.

2010 & 2020 MINNESOTA’S DEMOGRAPHIC AND RETAIL FUTURE Program  Recap
Who: Tom Gillaspy, Ph.D., State

Demographer, Minnesota

Department of Administration;

David Brennan, Ph.D., Assistant

Dean of Graduate Business

Programs, University of St.

Thomas

What: 2010 & 2020 Minnesota’s

Demographic and Retail Future

When: Wednesday, May 2

Where: Sheraton Bloomington Hotel

Synopsis: Attendees of the May program

received valuable statistical data on the

changing demographic trends in our state

and what will influence retailing for the

next decade and beyond. 

Tom Gillaspy’s Highlights:

Tom Gillaspy began the program with

statistical data on Minnesota. “Minnesota’s

economy is seen as strong and has

exceeded the national average. We rank

with the leaders on many social and

economic indicators and have low

unemployment with well educated

individuals,” noted Gillaspy. 

Three mega-trends we will see include: 1)

Suburban growth with central cities

growing slowly and the prairie declining.

2) More diverse race, ethnicity, language

and religion. 3) Aging. This decade is the

age of pre-retirement. All three trends will

affect the numbers, locations and

characteristics of customers. 

The Twin Cities are anticipated to grow by

one-half million over the next decade.

Today, Minneapolis and St. Paul account

for 78% of the growth in the state with the

suburban ring spreading outward. Overall

the state is projected to add 1.3 million

people by 2030. Seven out of 13 metro

counties are among the 100 fastest

growing in the nation. Scott and Carver

Counties are the two fastest growing

counties in the state. 

David Brennan’s Highlights:

David Brennan noted that population

changes in our state will create fewer and

more selective retail opportunities. The

aging population means less income and

spending as well as a change in the mix of

spending. Increased diversity requires

increased market segmentation, target

marketing, merchandising and

communications. 

As Brennan mirrored Gillaspy, job 

growth will require replacement of 

retiring workers plus others to support the

retail growth. Many of these new workers

will come from more diverse populations

and retirees. 

Today, Minnesota’s high income and

consumer expenditures have been based

on: 1) high worker productivity, 2) high

labor force participation, and 3) highly

educated workforce. These factors may

lessen in the future as the result of slower

job growth, education, aging and diversity. 

As we look to the future, we will see

spending patterns change. Consumers 

will continue to shift spending from

products to services. Consumers will

continue to be buyers rather than shoppers.

Consumers will also seek simplified

solutions and convenience will become

even more important. 

Visit www.msca-online.com for PowerPoint

handouts from the program. ■

May presenters: Left to right

Dave Brennan, University of St. Thomas, 

Tom Madsen, Benson-Orth Associates, Inc.,
Tom Gillaspy, Minnesota Department of
Administration
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MAY

Big Ink is a provider of large

format printing; from posters

and banners to billboards. 

Located in Eagan and serving

the entire metro area, Big Ink

specializes in real estate site

signs and provides everything

from design to installation.

Please contact John Pihaly 

for more information at 

(651) 688-8070.

Left to right: Jeff Falconer and John Pihaly

Professional Showcase
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WESTWOOD... custom fit for you

check Westwood out at the

MSCA Golf Tournament
to win a Westwood custom fit club.

Hole 15 Platinum

Hole 17 Gold

June 18, 2007

Solutions
Successforyour

Twin Cities / Metro St. Cloud Brainerd
Phone: 952-937-5150 Phone: 320-253-9495 Phone: 218-829-1751
Toll Free: 1-888-937-5151 Toll Free: 1-800-270-9495

www.westwoodps.com wps@westwoodps.com

by Lisa Diehl, Steiner Development, Inc.

2007 ICSC  RECAP

The theme for this year’s 50th ICSC

Convention in Las Vegas could have

been “Get Your Walking Shoes On.”

ICSC, for the first time, rented the entire

Las Vegas Convention Center, doubling the

amount of exhibition space from previous

years with over 600,000 sf of trade floor

space, 1,200 exhibitors and 50,000-plus

delegates gathering from all over the world

in May.

This year’s convention was more

international than ever, with a record

number of overseas delegates and with

more U.S. developers eyeing projects

outside the U.S. Just a few years ago,

attendees from Canada numbered

approximately 140 - this year it was over

700. ICSC also inducted its first

international Chairman to the Board of

Trustees, Rene’ Tremblay, from Canada.

Michael Kercheval, ICSC’s President and

CEO, noted “our industry has gone global

in a way unlike any other property sector.”

Today, fine examples of world-class

shopping centers can now be found on

virtually every continent. Attendees were

able to get a glimpse of centers in

countries such as India, Turkey, Mexico,

Dubai and China.

The retail trade area was expanded this

year with retailers having their own

exhibition hall. Newcomers included

Massage Envy, Winestyles and Salad

Creations. The 2007 Hot Retailers Awards

were unveiled with J. Crew, The Little

Gym, Lucy, ULTA, Uniqlo and Winestyles

receiving recognition.

We have learned that mixed use will

succeed with retail at its core. A trend

poses opportunities and the challenge of

designing, building, leasing, and managing

mixed-use properties in ways that allow the

best fit for multiple property types. 

Sustainability will become a retail real

estate byword. Our industry will be

increasingly conscientious about society

and the environment. There were a higher

number of exhibitors at the convention

providing sustainable services through a

variety of green products.

Acclaimed cyclist Lance Armstrong 

kicked off the convention as guest speaker.

Approximately 20 individuals, including

MSCA member Ned Rukavina, with

United Properties, had the opportunity to

cycle with Lance for a fundraiser.

Notable to our industry and Las Vegas,

recent real estate deals in Las Vegas are

valuing an acre of land on the Strip at up

to $40 million per acre. Kirk Kerkorian has

upped the ante in his bid to buy the MGM

Mirage and the City Center project, due to

open in late 2009.                           ■



Minnesota Shopping Center Association

8120 Penn Avenue South, Suite 114

Bloomington, MN 55431

Submit a peer for the MSCA Hall of
Fame Award. Submissions are due

September 21st.

MSCA HALL OF FAME

KKE


